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Look For Ways To Attract & Retain:



•$52 Mil l ion Revital iza t ion
o f Dead Mall

•9 0 Acres, 810,0 0 0 Sq. Ft.
o f Retai l and 27,0 0 0 Sq.
Ft. o f Office

•Top Performing W egmans
in Maryland

•Anchors: W egmans, Dick’s 
Sport ing Goods, Regal
Cinemas, Marshalls, DSW,
Pier 1, ULTA and Bur l ington

•332 New Upscale 
Apar tment Units



•$500  Million Redevelopment

•33 Acres, 2 Million Sq. 
Ft. o f Mixed-use

•Largest  
Environmental
Remediation  in  Anne
Arundel County 
History

•ULI W avemaker Award

•Top  Performing Whole 
Foods in Maryland



•$120 Mi l l ion Redevelopment 
of 2 Mi l l ion Sq. Ft.  
Manufactur ing Plant into 
Premier Mixed-use Town 
Center featur ing Wegmans, 
LA Fi tness, Home Goods, 
DSW, ULTA and Old Navy

•50 Acres, 375,000 Sq. Ft.  of  
Retai l  and 40,000 Sq. Ft.  of  
Office

•Successful ly Rezoned Site 
with Extensive Community 
Support
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