"The Long-Term
Impact of COVID-
19 on Cities and
Buildings."

DOOM, OPPORTUNITY OR MUCH TO DO
ABOUT NOTHING?




Scenarios




- ECCLESIASTES 12:6







- JOHN MURPHY, FORMER MAYOR OF PITTSBURGH







- STEVEN CONN, PROFESSOR OF HISTORY AT MIAMI UNIVERSITY
IN OHIO IN THE ATLANTIC MAY 15, 2020
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- MAYOR JOHN CRANLEY, CITY OF CINCINNATI, OH

- (NATIONAL LEAGUE OF CITIES REPORT)




- DAVID REMNICK, THE NEW YORKER 4/13/20
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- TRAVIS PRICE, FAIA (IN RESPONSE TO MY BLOG ARTICLE
“WHAT COVID-19 WILL DO TO ARCHITECTURE AND CITIES?")







- DAMYANTI RADHESHWAR, URBAN PLANNER, STRATEGIST,AIA (IN
RESPONSE TO MY BLOG ARTICLE “WHAT COVID-19 WILL DO TO

ARCHITECTURE AND CITIES?")




GUIDO ALFANI, PAM, UNIVERSITA BOCCONI (ITALY), MARCO PERCOCO
DONDENA CENTRE (IN «THE LASTING EFFECTS OF THE 1629-30

EPIDEMIC ON THE ITALIAN CITIES”)
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THOMAS A. GARRETT, ASSISTANT VICE PRESIDENT AND ECONOMIST
FEDERAL RESERVE BANK OF ST. LOUIS (IN «ECONOMIC EFFECTS OF THE

1918 INFLUENZA PANDEMIC”)
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Work — Retail — Housing — Parks

Retail & recreation
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Work




2018 Census: 60% of work requires Of the 40% not

National: 5.3% work from physical presence requiring physical
home presence, 25-64%
Denver: 8.1% are good for extended

work from home

Major office market industries are more easily performed remotely
Estimated share of “jobs that can be done from home™ in the six major markets, per the NBER
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Sources: Moody's Investors Service, National Bureau of Economic Research (NBER)




NYC:

Only 10% office
workers had
returned to
workplace in
August.

France: 84%
returned




Eht‘ :.\.(‘w um‘k eilnt‘s STYLE Out of Office: A Survey of Our New Work Lives f\

86 % said they were satisfied working from home. 47 % said

they were “very satisfied.”

1 in 5 said they wanted to go back to the office

13%
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'KITTELSON

] & ASSOCIATES
If it were up to them,

here’s how often our respondents
would like to work from home
moving forward.

Will COVID-19
Permanently Alter
Teleworking and
Commuting Patterns?
Here’s What 1,000
Commuters Told Us.




Office

REIS

Real Estate Solutions
by Moody's Analytics
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Implied value declines will .
differ across property types:
~7% for apartment, ~¥9% for
industrial, ¥17% for office,
~19% for retail, and ~21% for
hotel.

Victor Calanog of Moody‘s Analytics

s the office is a relic of the 20™" century?
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Retall: Evolution, Accelerated
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Home offices increase in popularity and additional multi-functional spaces

HOUSIH g become popular as people continue to live and work from home

% of respondents reporting popularity of room “increasing” minus % reporting
“decreasing;” data from Q2 2020 compared to data from Q2 2019

#2020 %2019

Home office | — 700,

Outdoor living . | 610/
Additional multi-function room/flexible I /20

space*
Mudroom S 30
Au pair/in-law sulte | 35/

Exercise room/yoga space

Sun room/3-season porch 70

0% 20% 40% 60% 80% 100%

Additional multi-function room/flexible space and exercise room/yoga space not asked about in 2019
*space that can serve different needs (home office, kids space, etc.)
Source: The American Institute of Architects Home Design Trends Survey




"The Baltimore market continued its
significant summer comeback in
August, Not only did median sales
prices reach an all-time high for the
third straight month, but homes also
came off the market at their fastest
pace ever as new upcoming sales hit

an August record.”
Chris Finnegan, Bright MLS, Rockville



https://www.bizjournals.com/baltimore/search/results?q=Chris Finnegan

Conclusions

Maybe it is the public space that needs to
most rethinking.

It is the most in demand but it is also often
the most neglected



WINNERS
Parks, trails,
promenades
Outdoor dining

Complete Streets
Parklets

Z00S

Farmers Markets
Grocery discounters
Grocery pick-up and
delivery

CSASs (Community Supp. Ag)

Fast food

Rural hospitals, walk in

clinics
Housing
Auto dealerships

Bike share and scooters

Gardening
Home improvement
Everything online

LOSERS
Small indoor only
restaurants

Theaters, concert halls,

arenas
Movie theaters
Convention Centers
Offices

Casinos

Malis

Transit

Ride share
Chain stores

Bookstores

Meat factories
Superstores
Department stores
Airports and Airlines
Hotels, travel|




